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Annual Spring Career Expo - January 30, 2001

'

.Meet with over
.200 employers
.at the UCF Arena

• DRESS FOR SUCCESS
• BRING RESUMES
• 10:00 AM - 3:00 PM
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to corporate transition not easy
If you tend to show up early
for class, keep up with your
assignments and put forth extra
effort when less would do, you're
not only a model student.
Chances are, you'll also make a
great employee. Most top-level
executives look for qualities like
initiative and efficiency in the
people they hire and promote.
Because the world of college
and the world of work are so different, however, many students
have trouble moving from campus success to corporate success.
Here are the primary qualities
and strategies that can help make
you a successful and valued
employee:
Keep your personal life in
. . order - Employers are usually sensitive to situations where employees are coping with difficult personal issues, such as relationship or
martial problems or the illness or
loss of a loved one. However they
also expect employees to deal with
these issues. If you find yourself in
such a situation, deal with the
issues as best you can or ask for
help in addressing them. If you
ignore your problems, they're likely
to spill over into your work and
detract from your job performance. That's not to say that an
employer should evaluate your personal life, but employers can (and

will) evaluate you on the way you
perform your job as a result of
your thoughts, feelings and attitudes.

Work smarter, harder,
faster - Accountability is one of
the traits that employers value
most in employees. Or, as one
executive observes, "you know
what needs to be done, and be
counted on to do it right and on
time, without constant reminders
or supervision."
In the process, think of yourself as a consultant and continually
look for ways that you can function more effectively.
Another practical strategy is to
let people in management know
that you're interested in doing
more to benefit your organization
and ask if they would consider
mentoring you. Learn the ropes
from others who have already
climbed them. They may be the
same people who sit in on meetings about downsizing someday
and they'll be more likely to go to
bat for you than for someone they
don't know well.
Demonstrate and document your value..:.... Always
remember that the # 1 goal of a
company or organization is to stay
in business. With that in mind, find
ways to reduce costs or generate

revenue for your employer. At the
same time, proceed cautiously with
any time or money-saving suggestions. You don't want colleagues to
think of you as a know-it-all who is
intent on changing everything.
It is also important to document the work you do and when
asked or whenever·appropriate, to
let your bosses know of your
achievements.
You don't have to get in anyone's face, but the people you
report to should know how well
you do your job. This strategy for
maintaining a positive, visible presence goes hand in hand with cultivating allies and advocates in the
workplace.

Welcome change - You cannot do a job well without adapting
to change, whether it takes the
form of new technology or added
job responsibilities.
While anger and fear are typical responses to change, optimism
is the most appropriate one.
Ironically, when people are worried about keeping their jobs, they
are the most resistant to change.
They adopt the exact opposite
behavior of what companies are
.looking for in employees.
Commit to lifelong learning - One of the consequences of
change is having to learn new ·

skills to replace less effective work
methods. But it also benefits you
to continually expand and refine
your abilities. Employers are more
likely to retain employees who
upgrade their skills over those who
do not. Only knowledge - and the
ability to apply it - provides this
kind of leverage.

Look for leadership opportunities - Every employee, regardless of job title, should be willing
and able to assume a leadership
role, whenever the need arises. It's
an ideal opportunity to demonstrate your ability and value to an
organization.

Communicate openly and
directly- Written, verbal and electronic skills are essential in every
work environment. Knowing how
to listen is equally important. The
way you communicate is a reflection of how you perceive and perform your job.
As you prepare to enter the
work force, think long and hard
about how you can get, and do, a
great job. Wherever you work, you
will need to have exceptional qualities and skills to launch and
advance your career.

f

Source: Jean Katz, Planning Job Choices 1999,
National Association of Colleges and Employers
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Interview crucial step in _hiring process
You may receive a brief informal interview at the job fair, but you
could also be scheduled for a more formal interview with a potential
employer later. If this is the case, it helps to know what to expect. The
"typical interview will last 30 minutes, consisting of'
• five minutes - small talk
•fifteen minutes - a mutual discussion ofyour background and
credentials as they relate to the needs of the employer
•five minutes - employer asks you for your questions
•five minutes - conclusion of interview
Interviewing skills are crucial to job seekers because prospective
employers base employment decisions largely on information and
impressions obtained during interviews. The
interview is the most significant criteria in
iiilllJllllllU
making hiring decisions!
Before the hello - The typical interview
starts before you even get into the inner sanctum. The recruiter begins to evaluate you the
minute you are identified. You are expected to
shake the recruiter's hand upon being introduced. Don't be afraid to extend your hand
first to show assertiveness. Plan on arriving at
least 15 minutes early, using the extra tLJ:ne to
relax.

Small talk - Many recruiters will begin the
interview with some small talk. Topics may range from the weather to
sports and will rarely focus on anything that brings out your skills.
Nonetheless, you are still being evaluated.
Recruiters are trained to evaluate candidates on many different
points. They may be judging how well you communicate on an informal
basis. You must do more than just smile and nod.
I)

Recruiter has the floor - The main part of the interview starts
when the recruiter begins discussing the organization. If the recruiter
uses vague generalities about the positions and you want more specific
information, ask questions. Be sure you have a clear understanding of the
job and the company.
As the interview turns to talk about your qualifications, be prepared

to deal with aspects of your background that could be construed as negative, such as a low grade point average, no participation in outside activities, or no related work experience. It is up to you to convince the
recruiter that although these points appear negative, positive attributes
can be found in them. It is also likely you will be asked questions to
determine you direction and motivation, for instance, why you chose the
major you did or what your career goals are.
Your turn for questions - When the recruiter asks, "Now do you
have any questions?" it's important to have a few ready. Ask intelligent,
well-thought-out questions to show the employer you are serious about
the organization and that you have done your
homework. Questions should always elicit positive responses from the employer.
The end counts - The interview: isn't ovet
until you walk out the door. It is important to
always remain enthusiastic and courteous. Often
the conclusion of the interview is indicated
when the recruiter stands up. However, if you
feel the interview has reached its conclusion,
you can stand up first.
Shake the recruiters hand and thank him or her
for considering you. Being forthright is a ql.lality
that most employers will respect, indicating that
you feel you have presented your case and the
decision is now up to them.
Expect the unexpected - During 't he interview, you may be asked
some unusual questions. Don't be too surprised. Many times, questions
are asked simply to see how you react.
For example, surprise questions could range from, "Tell me a joke" to
"What time period would you like to have lived in?" Your reaction time
and the response you give will be evaluated by the employer, but there's
no way you can anticipate questions like these. While these questions
are not always used, they are intended to force you to react under some
stress and pressure. The best advice is to think and give a natural
response.
Source: "The Interview", UCF Career Resource Center

When a company touches as many
lives in as many different ways as PPL
Group, doing the right things right
becomes much more than a hip
phrase. At FPL, one of the nation's
most admired energy providers, we
connect with our customers by striving
to understand their diverse needs and
creating solutions that work for them.

...,.

With subsidiaries such as FPL Energy, LLC, FPL FiberNet, and Florida
Power & Light Company, there's plenty to keep FPL Group busy.
From delivering environmentally-friendly, cost-effective and reliable
sources for power generation; to helping a small business firid ways to
save on its electric bill; to providing wholesale fiber optic network
capacity to phone, cable and Internet service providers; to developing,
constructing, operating, and managing clean energy independent power
projects, FPL Group is the right connection to get the job done - and
done well.
FPL Group is also the right connection for college graduates and
ambitious professionals who want to make a difference as part of a

team that values individuality and personal ambition. The unique
talents, backgrounds and perspectives of our more than 10,000 team
members makes FPL Group strong yet flexible. As we focus on the
exciting challenges ahead we'll need highly skilled innovators with us.
We are looking for candidates with all Engineering disciplines to fill
our Distribution Designer needs as well as Electrical Engineers for our
Protection & Control Group. We are also rebuilding our Engineering
CoOp Program, which consists of a variety of positions.
Please make sure to check with your placement
office to find out when FPL Group will be
coming to your campus

For more information on the
opportunities available at FPL Group,
visit our website at www.fplcom

l=PL

We promote a drug-free, non-smoking work place and are an equal opportunity employer.
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Career Resource Center is. employment center
The UCF Career Resource Center (CRC)
offers numerous employment related services
in addition to sponsoring job fairs. Here's an
overview:

tapes on topics such as job search strategies,
writing resumes, interviewing skills and negotiating salaries to help students with various
aspects of the employment process.

15 minutes are intended for quick resume critiques, questions regarding the G.O.L.D. system, etc. Please contact the CRC (407-8232361) to confirm the availability of the
"C.O.D:', as there are times when this service
is not accessible due to special events or other
outreach activities. The CRC's career advising
services are available only to UCF students and
alumni.
Students who are unsure as to the types of
careers best suited for their personalities and
skills should visit the Counseling & Testing
Center. Career counseling and assessment are
available by appointment to currently enrolled
UCF students.

Career Planning Mini-Classes
Career planning mini-classes are designed
to help students get a head start in making the
right career choices and to provide valuable
information, skills training and resources to
enhance career development. Several of these
50-minute courses are offered throughout each
semester and are free to UCF students and
alumni. A monthly schedule and sign-up sheet
are provided at the Student Services Counter
in the CRC and can also be accessed through
the CRC web site at www.crc.ucf.edu.
The following courses are offered:
Orientation to CRC Services, Resume JO 1,
Interviewing Techniques ,job Search Strategy,
and Federal Employment.

Job Data Bank
The Career Resource Center receives tens
of thousands of job advertisements each year
from employers through the mail and by fax.
These listings are categorized by occupational
area and posted for two weeks in the Career
Information library.
Occupational categories for full-time
opportunities include: Business & Industry,
City, County, State, Federal Government,
Education, International, Health Care, Media,
Hospitality and others. Separate sections for
Internships, Part-time jobs and Summer jobs
are also included. Each listing contains the
employer's contact information. The Job Data
Bank is available during the CRC's normal business hours.

Career Information library
The Career Information library in the
Career Resource Center offers a variety of
resources to assist students with career planning and job search activities. The "Business
and Industry" section contains information and
promotional literature from more than 650
companies. This includes companies currently
interviewing on-campus as well as other organizations, both local and national, 'Yhich recruit
frequently. Other sections provide information
on City, County, State and Federal Government
agencies as well as various school districts
throughout Florida and the United States. In
addition, students interested in furthering their
education can find information in graduate,
law and professional school programs.
The Career Information library ;.iso contains a video resource section. Many companies provide videos as a way~ to familiarize
potential employees with the hiStory of their
organizations, training progcims, benefits packages, etc. This section also includes a series of

Career Advising
Career Advisors are available by appointment to provide specific information and
advice on major/career connections, resume
and cover letter critiques, mock interviews,
choosing and targeting employers, job search
strategies and other career-related issues.
Appointments generally last 45 minutes and
may be scheduled through the Student
Services Counter in the CRC. It is recommended to attend the related mini-class before making an appointment.
For issues that require immediate assistance of that can be handled without an
appointment, a C.O.D., or"Counselor on Duty" ·
is on-hand to meet with students on a "walkin" basis. These sessions typically last only 10 -

Go for the G.O.L.D. with the Grads On-

line Database!
UCF students and alumni up to one year
after graduation can access the Grads On-line
Database free of charge to register for on-cam- '
pus .recruitment and resume referrals. Using
the G.O.L.D. system, you can post your resume
for use by employers, view current job listings,
track your resume referral history and even
schedule on-campus interviews from anywhere you have have internet access! To register, visit the CRC web site and sc:;lect G.O.L.D.
Student Login or Alumni Login. Alumni more
than one year after graduation may access the
system for a nominal fee; please visit our web
site for a current fee schedule.

Are you ready for

lBOVVYER~§INGLETON
&AssocIATES, INCORPORATED

520 South Magnolia Avenue Orlando, Florida
(407) 843-5120
FAX (407.) 649-8664

32801

Proudlyprovidingprofessionalplanning, engineering,
environmental sciences and surveying andmapping services
for over 29years.

Join the BSA Team!

Whether you're a recent college grad or about to be one, we understand that starting a career can be a
rather daunting venture. We've remained a leading global investment management organization for
over 50 years because we ·understand the needs of our people. That is precisely why we offer a
training program for people like you. If you're smart, driven and hungry to learn, there's a future with
Franklin Templeton.

NATIONS
CDDSTRUCTIDD
#1
comPAnY~E
HIGHWAY
'
CONTRACTOR

6RAllTE

ENGINEERING POSITIONS AVAILABLE
OUTSTANDING BENEFITS P.l.CKl.GE
(813) 623-5877
,EQUAL OPPORTUNITY EMPLOYER

Our training program will familiarize you with the dynamic world of financial services. We'll expose you to
different aspects of the industry by rotating you to adifferent department every four to six months. After two
years, not only will you have found your niche, but you'll be ahead of the game.
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We are seeking graduates in LiberarArts and Business related majors for our training program. Please look
ror us on campus at the Spring Career Expo on January 30th.
Our employees are our greatest asset; therefore, we offer competitive salaries, educational reimbursement.
on-site training and flexible hours. Our superb benefits package includes paid employee coverage for
medical, dental, vision and life insura~ce. We also offer an Employee Stock Investment Plan, 401 (k) Profit
Sharing Plan with company matching contributions, incentive plans and the purchase of Franklin Templeton
Funds with no sales charge. EOE, M/F/DN.
.

r

For consideration, please send your resume to 100 Fountain Partway,
;· St. Petersburg, FL 33716, or fax to 727-299-8740. You may also
email us at careersstp@templeton.com. For more information, visit FRANKLIN TEMPLETON
,. our web site at www.franklintempleton.com
INVESTMENTS
t7

St. Petersburg, FL I Ft Lauderdale, FL I San Mateo, CA I Rancho Cordova, CA I Edinburgh I Nassau I Hong Kong
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Dear Student:

BAE SYSTEMS
Flight Simulation and Training (formerly
Reflectone), is a business unit of BAE
SYSTEMS. Newly formed from the
recent merger of British Aerospace and
Marconi Electronic Systems, BAE is the
world's second largest defense company
and third largest aerospace company in _
the world. For over 60 years we have led the simulation and training
industry, and with the combined forces of global leaders we have the
financial strength and technology to continue our expansion
opportunities. We are recruiting for the following positions:

Representatives fro_m BAE Systems will be available at the
Central Florida Futures Job Expo on January 30, 2001.
We are recruiting for the following positions:

Computer Engineering

Engineering
• Electrical Engineers
• Mechanical Engineers

• Software Engineers
• Scientific Programmers .

If you're ready to test your skills and exceed expectations, we'll be
waiting to hear from you at the Central Florida Futures Job Expo. Our
associates receive competitive salaries and comprehensive benefits.
BAE SYSTEMS, Human Resources Department, Post Office Box
15000, Tampa, FL 33684-5000 • Fax: (813) 887-1522 • E-Mail:
employment@reflectone.com • EOE-MIF/DN-DFW

•

Explore your options.•.Jog on to www.reflectone.com
for additional career opportunities and details.

The University of Central Florida Career Resource Center
is pleased to host the upcoming 2001 Spring Career Expo! On
behalf of the staff of the Career Resource Center, I'd like to encourage you to attend this important event. Over 200 employers interested in recruiting UCF students will be available to discuss fulltime career opportunities. Many of these employers also sponsor
internship opportunities. This is a "must attend" event for college
Seniors and graduate students who are graduating between now
and December. For other students, this event provides a unique
opportunity to discover variOus career options, to find information
about many of the top U.S. corporations, and to network with
recruiting professionals.
We'd also like you to stop by the Career Resource Center
where we can help you with a full-range of career planning and
employment search services. From the first-year student generating
career options tailored to their strengths and preferences; to sophomores researching and narrowing their career plans; to juniors
seeking career-related experience; to seniors and graduate students
preparing for and implementing their employment search; experts
can provide targeted strategies for success. Services include:

•

.

Kisinger Campo
&
.._...___ Associates Corp.

K~S

•
•

engineering• inspection• planning

Juiil

•

. . ..... . .... ....................

•

engineering • inspection • planning
technology consultants

•
•

.. . .. .. .... ............. . . ......
Corporate Office
2203 N. t.ois Avenue, Suite 1200, TamJNt, FL 33607
P.O. Box 252'1, Tampa, FL 33622-5261
Phone: 813/871·5331 Fax: 813/871-5135

Visit our web site at www.kca.eng.com
for current career opportunities.

'
•

•

. . . . . . . . . . . . . .. . . . . . . . . . . . .. . . . .
• Roadway & Structures Design

•Computer Consulting

• Bridge Inspection

•Environmental Documentation

•Construction Engineering

•Civil Design Engineering

Inspection

.. ... ... .... ........ ........

•_

Benefits .
401K • Medical • Dental • Profit Sharing
· Educa~ional Reimbursement • Short & Long Term Disabilit y

.-......................... .....
.

,•

KCA is an Equal Opportunity Employer

•

Career counseling and advising
Career Mini-Classes
Internship and Job Listings
Job Fairs
Career Library
Career Information Resources via the Web
Free Career Publications & Magazines
Cover Letter & Resume Critique
On-Campus Interviews

All of these services are FREE of charge for current UCF
students! Visit our web site at hnp:/lwww.crc.ucf.edu to find out
more about our services and to discover links to career-related sites
and online job listings. Students should register via the G. O.L.D.
(Grads On-line Database) Connection to take full advantage of the
internship and job seeking services.
The Career Resource Center is located in the Student
Resource Center and is open 8 a.m. to 5 p.m.
Monday through Friday, with extended hours
to 7 p.m. on Monday and Thursday. We look
fo rward to helping you jump-start your
career.

Go Knights!
Melanie L. Parker, Director
Career Resource Center

The Company of Choice

American Express Financial Advisors is moving ahead - with more choices
for our clients and our advisors. Our innovative programs position us as a
leader in financial planning - now and in the future.
We offer a competitive package to help make you successful as an employee
advisor, including:
•
•
•
•
•

Attractive combination of forgivable draw/salary, and
opportunity for commissions and bonuses.
Comprehensive benefits, including retirement, 40l(k), health
and life insurance.
A training program we regard as one of the best in the industry.
Licensing fees and training paid.
Affiliation with one of the most recognized and respected
service brands in the world.

It takes a special kind of person to be an American Express financial advisor.
To help clients with financial needs and with follow-up products and
services, you will need strong communications, interpersonal and persuasive
skills, analytical ability, as well as resilience and emotional competency.
If you feel you are this kind of special person who would fmd a career as a
fmancial advisor rewarding, please contact us via fax or email to learn more.
The choice is up to you.

American Express Financial Advisors
Danette Perkins
Recruiting Specialist
Fax: 407/649-9178
Email: Danette.L.Perkins@aexp

Visit Motorola's Booth
Tuesday, January 30, 2001
10:00 a.m. ,. . , 3 :00 p.m.
The UCF Arena
Opportunities for Maj ors in:
Comp. R5 CS, EE, SE

**Please Bring Your Resud'

II

Financial

Advisors
Equal Opportunity Employer

MJFID

Motorola Vl397 Phon

DO

cations and do'n't necessarily expect applicants to
have them all.

Don't include high school information.

Be concise.

Create a professional appearance.

Your resume should be an outline of your specific
career-related experiences, qualifications and education. Use short phrases or bullets to highlight
key points; save details for your cover letter
and/or interview. Limit your resume to one or two
pages.

The employer's first impression of you is based
on your resume. Make sure it reflects the professional image you want to convey!

High school informatio~ is ancient history to
recruiters. Stick to career- and education-related
accomplishments during college.

Target resume to career field.
If you plan to apply for positions in different
career fields, tailor a resume for each with an
appropriate objective and skills pertinent to each
field. It's not unusual to have two or three
resumes on hand, each targeted to a different
career field.

Communicate skills and accomplishments.
Instead of simply listing job duties, communicate
relevant skills and accomplishments. Emphasize
leadership, organizational, communication and
teamwork skills. Demonstrate results of your
efforts by including figures whenever possible
(for example, doubled participation or increased
attendance by 100%).

Keep resume current.
As you learn new skills or achieve new accomadd them to your resume. Change or
eliminate outdated information. You never know
when an opportunity will arise. -

Don't label the document 'Resume.'
It should be immediately clear to the reviewer
that this is your resume!

Proofread and edit.
Have someone else review your resume to check
for errors or awkward phrasing. Bring your
resume to the Career Resource Center for critiquing by a career advisor. A resume is a one- or
two-page summary of your skills, accomplishments, experiences and education designed to
capture the interest of prospective employers.
Because the purpose of a resume is to secure an
interview, it can be an employer's first (and most
lasting) impression of you. Consider the following guidelines when preparing your resume.

Don't exaggerate.
You may be asked to expound on any information
you include in your resume. Be as accurate as
possible without selling your skills short.

Don't overlook extracurricular and
volunteer experiences.
Experience gained during volunteer work, participation in campus or community organizations,
and leadership experiences are all valid. Valuable
transferrable skills can be learned and practiced
through volunteer and extracurricular experiences.

DON'T
Don't include irrelevant information. -

Don't include salary ·information.
If a company requires a salary history, include it
as a separate page or address it in your cover letter. Save discussion for a future interview.

Leave out irrelevant information such as personal
interests, family status, and salary requirements.
Include only information pertinent to your jobrelated qualifications.

Don't list references on resume.

plishm~nts,

Be honest and accurate.
Convey your qualifications in a positive light
without embellishment or exaggeration.
Employers often advertise a "wish list" of qualifi-

Don't use passive
phrases.
Use action and skill verbs such as implemented,
established, designed, edited and sold. This helps
emphasize your accomplishments rather than passively listing your job duties or n~sponsibilities.

References should be listed on a separate page
and provided on request. Inform your references
each time you submit their contact information to
an employer. Make sure your references have current copies of your resume so that they can speak
knowledgeably on your behalf.

-Different Frequencies.

One Source.

What does it take to create a global powerhouse? A pioneer dedicated to providing the product, systems and ser\tice
solutions that are revolutionizing the future of communications? A creator of innovative technologies that span from
wireless and broadcast to government systems and network support? What begins with insight and enthusiasm as
dynamic as yours, the result can only be Harris. With over $1.7 billion in sales and locations that span 90 countries,
our record growth and leading edge innovation is a direct result of the _
wide range talent and drive of professionals like
you. We do more than just recognize your uniquffcontributions, we reward your individual achievements and provide the
aggressive growth potential you deserve. Join us and see for yourself that the only source you need to excel comes in the
form of a Harris career.

•Computer Science
•Mechanical Engineering
•Computer Engineering •Finance
•Electrical Engineering •Accounting
Harris offers competitive salaries, a generous benefits package and aggressive opportunities
for professional and personal growth. For immediate consideration, please contact: Harris
Corporation, Source Code: ENGCFR/, 1025 West Nasa Blvd., Mall stop 19, Melbourne,
FL 32919; E-mail: harrlsjobs@hlresystems.com Equal Opportunity Employer.

Unlimited Achievement

One Source.
www.harris.com

[JIFUTITREl~w_w_w._uc_FF_utu_re_.co_m_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _~----·•
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While the purpose of a resume is to
secure an interview~ the cover letter can
persuade an employer to read your resume
in several ways.
Like a career objective on a
resume, the cover letter can tell an
employer what type of position you are
seeking.
The cover letter can also expand on
your resume by highlighting the specific
skills and experiences the employer is
seeking, displaying your knowledge about
the career field or company, and demonstrating your writing skills. If your concern
is a lack of practi~al experience on your
resume, your cover letter can explain why
you are still the right person for the job.
Open your cover letter by stating
why you are writing (e.g., to apply for an
advertised position or because Mr. John
Smith in the company's marketing department referred you to the recruiter). In the
next one to two paragraphs, briefly discuss
your background and qualifications. Most
importantly, relate yourself to the company
and the specific position for which you are
applying. Finally, close your letter with a
request.for a personal meeting or interview.

~

* Tailor each letter to the individual employer.
If responding to a position listing, address the

advertised requirements.
1

'> '

* Address the letter to a specific individual

attlleURlnmlty ofCenvalFlotflll

~

within the company, including his/her correct
title.
* Research the company and demonstrate your
knowledge by relating your qualifications to
their needs.

~

Student Login

* Close with a request for action (e.g., an interview or personal meeting).
* Proofread and edit.

DON'T
* Don't repeat what is already written in your
resume.
*Don't address the letter "Dear Sir.or Madam."
If it is not possible to determine the name of
the person you should be writing to, use a nongender specific alternative such as "Dear
Human Resources Director" or "Dear
Prospective Employer."

* Don't mass-produce letters. Send a personalized letter to each employer.

DO

* Don't handwrite your cover letter.

* Follow rules of layout and format of a stan-

*Don't use acronyms or jargon unless you are
sure the person reviewing your application will
understand it.

dard business letter.

·~

.1:r Career Resouroa C nter

http://www.crc.ucf.edu
The Career Resource Center web site is
your passport to a world of on-line career
and iob search resources. Simply point
your web browser to www.crc ..ucf.edu to
check on the latest job fair information, ·
sign-up for a career planning mini-class,
or link to a variety-of nationwide job bank
web sites and search engines.
The web site also includes information
on the programs and services offered by
the CRC.
UCF students and alumni up to one
year after graduation can access the
GOLD Connection free of charge. The
GOLD Connection aJJows registration of a
personal profile and posting of your .
resume so you may participate in on-campus interviews, view job postings, and
track your resume referral history.

~
§
~
'·~

~
§
.

~·

~~ .

Running a business appealed to me. But let's
face it, there·'s never a venture capitalist around
when you need one. So I was open to
Enterprise. Here they train me to run a profit
center, manage people and handle myself in
business settings. It's like my own startup,
backed by a $5 billion company.
Enterprise isn't funny uniforms. It's dressing
professionally, conducting sales calls, planning
logistics. Easy? No. But people who succeed
here aren't afraid to prove themselves, or have
fun together. And now that I have the potential
to outearn most MBAs, I look forward to doing
both.

It's an MBA

(without the IOU).
enterprise.com

And it's all mine.

Enterprising applicants, please send r SU~>·!·.
Christine Todd, Recruiting Supervisor,
130 University Park Dr., Ste. 235,
Winter Park, FL 32792.
phone: (407) 670-1733 ext. 201
fax:· (407) 670-1744

•

....

e-mail: ctodd@erac.com

EOE

www.UCFfuture.com
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What do
they want?
No matter what qualifications you possess, no
matter how stellar your GPA, there are some skills
that can make or break your candidacy.
The charts below show how employers rank
specific skills and personal characteristics (notice
the overlap). Increasingly in today's workplace,
employees work together to complete projects
successfully. Many of the skills and characteristics
relate to how employees work, indicating the
importance employers place on work style.
Your ability to demonstrate to an employer that
you have these qualities and skills is just as
important as actually possessing them. In some
.cases,you'll be able to j?Oint to specific,, activities Ot
course work. You'll want to make use of such.
"
infonnaiion. onyourJ;es~~ and.ip. the interyi~W: ,
And remefuber , '' the intebriew is'a shuwcase of
your interpe~nal
oral co~uni<;3tion skills, · ~~.
.'be prepared!
·· , · ti :' . )~1·~ , .,, · ·'m0~

3 Concrete
Reasons to Build
Your Future with
CSR Rinker
1. Opportunity. CSR
Rinker, a division of CSR
America, is Florida's largest
supplier of building and
construction materials.
2. Challenge. We are looking for ·~
business and engineering graduates vvho
are team players and are interested in joining
the fast-paced construction industry.
3. Reward. CSR is a fast growing company that provides extensive training and
growth, as well as competitive benefits and salary.
CSR Rinker, with over 90 locations in Florida, provides quality building materials such
as ready mix concrete, concrete block, aggregates, cement, drywall, brick, glass block,
reinforcing steel and concrete pipe to Florida's construction community. Our
dedication to customer service, safety and quality, along with our technical
expertise, make us Florida's market leader in construction materials.
If you are abusiness or engineering (civil and industrial) major looking for acareer
opportunity with growth potential, please contact us for more information about our
Management Training Programs.

•

For more information, view our website at www.csrrinker.com
or·contact Cynthia Bellini, HR & Training, CSR Rinker
1501 Belvedere Road, West Palm Beach, FL 33406
(800) 226-3768 Ext 8513
cbollini@csra.com

.and

CSI~
biterpersona:i .skill~

,Teamworf ;ians

EOE/DFW

i

·

Analytical·s.kills ·
Oral communicatibn skills

4.53

Flexibility

4.52

Computer skills

4.32

Written communication skills

4.12

Leadership skills

4.08

Work experience

4.05

Internship experience

3.77

Co-op experience

3.37
{.'

Top 10 Personal Characterislics E11u1ov1rs
Sllll in JOb candidates

\

1.

Honesty/integrity

2.

Motivation/initiative

3.
4.

Communication skills
Self-confidence

5.

Flexibility

6.

Interpersonal skills

7.

Strong work ethic

8.

Teamwork skills

9.

Leadership skills

10.

Enthusiasm

' ('

?'

I

<

i

Source: JQb Outi.Jok '98, Natfonal Association of Colleges and Employers, Bethlehem, PA.
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Organizing
a job search
Can't attend the 1999 Statewide Job Fair or
not ready for employment just yet? Planning
for your career should still be on your mind.
Following is a long-term strategy guide:

'
t

Th~ job

search can be an overwhelming and time
consuming process. What do you need to do and
where do you begin? Planning and organization are
key elements to a successful job search. It's a good
idea to begin about to six months before your targeted employment date. The Career Resource Center
(described on pages 4-5) can help you develop and
implement an effective job search campaign.

•
•

•

"Committed to /Excellence
Jn the ,
Defense.· of the·, Nation"
:t,..

...

Self Assessment - Take time to better know yourself. Identify your interests, skills, and work values and
evaluate your strengths and weaknesses. Emphasize
those which connect most directly with your current
goals. Identifying this information will help you articulate your career objective, which will assist you in targeting employers and ultimately marketing yourself in
the interview.
Research & Explore Career Options - Become
knowledgeable about the job market. Explore occupations related to your skills and education, Know what is
required to compete for these positions.
Target Employers - Use a variety of methods to
identify potential employers and research their organizations. Utilize employer directories, the Internet, the
CRC Career Information Library, professional associations, trade journals, and similar sources to develop a list
of employer names and addresses. Find out as much as
you can about prospective employers through employees, visits, company _literature and reference books.
Prioritize your list of employers in order of preference .

•
.

....

.

Sales &
Marketing
.Claims &
Administration

•

•

We're Marsh Advantage America, aservice of Seabury &Smith, Inc., a national
insurance program management company.
We design and administer employee benefits and property and casualty
programs for businesses throughout ~he U.S. And because our client base
keeps expanding, we're growing••. which leads us to search for promising
candidates in avariety of positions for the more than 50 Marsh Advantage
America locations.nationwide.

You'U play an important role in our organization as you help new and existing
· Accounting clients develop their insuraqce ·programs: We're looking for.career-minded
people with the communication·skills to sustain solid _relationships with ·.
clients, insurers and administrative staff. Insurance experience is preferred, but
· lnform.~tion
h
not required. If you also poss~ss good organizatioJlal skills and plen~ of
1
11
ec no ogy . ambition,. you may just frt right in at Marsh Advantage America.
Competitive salary. Excellent benefits package includes health-~re coverage,
group life insurance, 4o1(k) and company-paid retirement for full-time
positions. An equal opportunity employer.
Send resume, cover letter, and salary requirements to:
Human Re&ource Manager
Marsh Advantage America

P.O. Box 1520
Iowa City, IA 52244
aaron.j.damico@seabury.com
www.marshadvantage.com

.,

MARSH

Prepare Job Search Material - Develop a dynamic resume and cover letters targeted to the heeds of
potential employers. Consider developing several versions of your resume, depending upon the positions or
organizations you are pursuing.
Conduct Your Job Search Campaign - This part
of the process requires daily attention. Develop a '
schedule and record keeping system. Your records
·should include prospective contacts, companies contacted, follow-up dates and status.of contact. Access all
possible jo~ listings and contact employers of interest
for potential hiring .needs. Be persistent and follow
through.
Interview - Organizations usually hire based on
face-to-face interviews. Practice your interviewing skills
and set a goal of gaining an interview with all organizations on your list even if some do not have current
openings. Personal contact improves your ~hances of
being ·remembered once an opening does occur.
N.ew Job - when all the terms °have been agreed
upon, request an employment letter/contract stating
salary, starting date and benefits. After reviewing and
accepting the offer, relax and enjoy your new job!

An MMCCompany

Review Your Decision - Career development is an
ongoing process. Review your job search experience
and determine successes and problems. Keep your
resume current - you never know when you may need
it!
Source: UCF Career Resource Center 1998-1999Career Services Manual

•
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Who hires Technical graduates?
Top 10 emPIOvers looking tor technical degrees

THE central florid~1

Electrical/electronics

FUTURE

Consulting
Aerospace
Computers and business equipment
Engineering/surveying

online

Computer software/data processing

@

www.UCFFuture.com

•

Automotive/mechanical
Petroleum
Building materials and construction
Chemical/allied products

Who hires Non-Tech graduates? ,
Tap 10 emplovers loomu tor non-technical delre•
Public Accounting
Merchandising
Consulting

•

Education ,
Banking (commercial)
Insurance
Communication services
Computer software/data processing
Transportation
Hospitality

•

Source» NACE Salary Survey. D.ata are reported job offers, not acceptancetJ. ,
Data are for bachelor '$-degree graduates, Employers' are rarrked by p~entage ofoffers, with those listed first providing the largest percentage.

, We create breakthrough optical networks. So can you, when you work at CIENA.
-

.

As the leader in intelligent optical networking, CIENA is all
about delivering market leadership to our customers. We see
ourselves as their partners. Our advanced optical solutions
slash the costs of installing, operating and scaling networks.
And our state-of-the-art software enables point-and-click,
real-time provisioning and precise management of
customized, high-bandwidth services. In short, we're
developing the most sophisticated optical networking
solutions on the market today. That creates opportunities
and makes for an exciting and challenging environment.
Come join us. And build your career in optical networking.

•'

If you are majoring in electrical engineering, computer science, computer engineering, mechanical engineering, or optics, and are looking for full-time employment,
an internship or co-op, we have the following opportunities for you at locations in Linthicum, MD; Atlanta, GA; Cupertino;CA; and Marlbor

ough,MA:

Optical Systems Development_• Electrical Hardware Engineer
Software Engineeri_ng • Systems Test/Integration Engineering
Mechanical Engineering • Systems Engineering
Quality Engineering • Te9hnical Support Eng.ineering
What are you waiting for... visit your career center today to submit your resume,
or e-mail to: hireme@ciena.com, or fax it to: (41 ~) 694-5799
or by mail: CIENA Corporation, ATIN:College Relations, 1201 Winterson Road, Linthicum, MD 21090
...

For more information, visit the CIENA Web site at: www.ciena.com/hireme

~\

•
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are ·e xcited by the
challenges of success atjd have
the background and desire· to
win~ consider joining the dynam1c
new Paradyne. Parndyrie-1 the·
leader in nerwork access pro ..
ducts and technologies,_will be at
the UCF Career Fair on January
30, 200' to recruit: for · the,

FUTURE

If you

•

Who hires
Liberal Arts
graduates?

fotlowlng engineering diScciplh1es:
I

.• Hordwo.re
Engineers
• Software Engineers
• Systems Test
Engineers
•Technical S,upport
· Centet En.gin,eers

•

•

•

Positions are ava.Uabte in. Largo*"
Florida'* 'We offer competitive.
salar~

and attractive beneffts,
packages,..To find out more about

our progressive ·organ~tion~ see

COMMUNICATIONS
1.
2.
3.

4.
5.

HISTORY

http:l/www. paradyne'tcom~ Or
send resume to~

•

Paradrne ·
Attn: HR

Dept~

8545 I 26th Avenue North

•

PARADY NE~

®

Communities

•

,An Equal Opportunity·
Employer MJF/DN

Fairfield
Communities, Inc.,

t

..

Largo, FL 31771

a New York Stock Exchange
Company and one of the
largest vacation ownership
developers in the world is
currently accepting
applications from career
minded individuals.

Due to our continued record sales, revenues, unprecedented growth
and the opening of six new resorts, we have an immediate need for
sales representatives and sales managers all across the country!
Our employee benefits includes but is not limited to the following:
~

• career advancement and top income opportunities
• Cotr1prehensive health care plan
• 401-K with company contributions
• profit sharing
• employee stock purchase plan
To learn more about our exciting career opportunities or to schedule
a confidential interview that could b~ing you to the top of your
profession, please call Mr. Ralph Proffitt, ,National Sales Recruiter, at
(407) 370-5195. EOE

Merchandising
Communication services
Advertising
Consulting services
Transportation

Nearly one in two offers to communications majors came from
these five employers. Grads in this discipline were most likely
to find sales, management trainee, customer service, and public
relations positions.

the Para.dyne web page a.t:
I

www. UC FFu tu re. com

1.
2.

3.
4.
5.

Education
Merchandising
~onsulting services
Hospitality
Legal services

These employers accounted for more than half of the job
offers reported for history majors. In addition to teaching jobs,
top iobs for history grads included sales, management trainee,
consultant, and customer service.

ENGLISH
1.
2.

3.
4.
5.

Education
Publishing
Merchandising
Communication services
Consulting services

Grads in this discipline got more than half of their offers from
these five employers. Besides teaching jobs, grads were most
likely to find writing/editing, management trainee, sales, and
customer service positions.

POlmCAL SCIENCE/
GOVERNMENT
1.
2.

3.
4.
5.

Consulting services
Merchandising
Local/State government
Finance
Federal government

About half of the offers reported for this discipline came from
these employers. Management trainee, sales, consulting, and
financial/treasury analysis jobs were among the positions.

PSYCHOLOGY
1.
2.

3.
4.
5.

Education
Social services
Health services
Merchandising
Insurance

Forty:seven percent of the offers reported for psych majors
came from these employers. Positions included sales, management trainee, counseling, social work, and customer·service.
Source: NACE Salary Survey. Data are for bachelor's-degree graduates. Employers are
ranked by percentage of offers, with those listed first providing the largest perr:entage

www.UCFfuture.com

...

:·~;

Company Name
3D Labs
7-Eleven, Inc.
AccuSet, Inc.
Alabama Dept. of Transportation/Hiring
& Promotions
Alabama Dept. of TransportationProfessional Engineering
ACM-Army Material Command
American Bridge Company
American Express Financial Advisors
American Freightways
Americredit
Arthur Andersen
Arthur Anderson Technology Solutions/
Tax Technology Enterprise
Ascom Energy Systems, Inc.
Auditor General - State of Florida
Averett, Warmus, Durkee, Bauder, &
Thompson
BAE Systems Flight Simulation
Barr Systems, Inc.
BBF
Beall's Outlet Stores
Bed Bath & Beyond
Black & Veatch
Blinds To Go
Bowyer Singleton & Associates
Buckeye International, Inc.
Burdines
C N A Group Benefits
Carter & Burgess, Inc.
CFl/Westgate Resorts
Charles Schwab & Co., Inc
CHRobinson Worldwide, Inc.
CIENA Corporation
Circuit City Stores, Inc./ FNANB
Cirent Semiconductor
City of Boca Raton
City of Casselberry
City of St. Petersburg Police Department
citysearch.com
Convergys Corperation
Convergys-Information Management
Group (IMG)
Corvis Corporation
Country Club of Orlando, The
CSR (Computer Science Raytheon)
CSR Rinker
CTS Corporation
Datamax Corporation
David Weekley Homes
Defense Intelligence Agency - Missile &

Space Intelligence Center
Delray Beach Police Department
Department .of Business and
Professional Regulation
Department of Juvenile Justice
Deutsche Financial Services
DHHS, OIA, Office of Audit Services
Dynamics, Inc
E&J Gall Winery
Accord Drug Corporation
EMCEE Group
Emerald Intelligence, Inc.
Energy Planning Associates, Inc.
Enterprise Rent A Car
Enviers, Inc.
Exigent International, Inc.
Fairfield Communities Inc.
Federal Bureau of Investigation
Federal Bureau of Prisons/ Department
of Justice
Federal Highway Administration
FedEx
Florida Engineered Construction
Products Crop
Florida Police Corps
Florida Power and Light Co.
Franklin Templeton .
Gap Inc.
Graham, Cotarii, Jackson, Bats, &
Hosteler. P.A.
Granite Construction Company
HT E, Inc.
H&R Block Financial Advisors, Inc.
Hancock Information Group
Harris Corporation
Harte-Hanks
Hewitt Associates LLC
Honeywell
HOPS Restaurant Bar & Brewery
Hughes Supply, Inc.
ldentitech
Indian River Community College
Interface & Control Systems
lntersil Corporation
IRS-Criminal Investigation
Janssen Pharmeceutica
JDS Unifies
Jeld-wen, inc.
JHM Hotels
Jupiter Police Department CANCELLED
Kimley-Horn and Associates, Inc.
Kirchman Corporation
Kisinger Campo & Associates Corp

LBFH, Inc.
Leisure Bay Industries, Inc.
Lockheed Martin
Loews Hotels
Lowes Companies, Inc.
Manatee County Sheriff's Office
Manatee Memorial Hospital
Marine Corps Officer Selection
Marriott International
Marsh Advantage America
Maxim Healthcare Services
MEDai, Inc.
Men's Wearhouse
Mercedes Homes. Inc.
MetLife
Microsoft
MIRE Corporation. The
Mitsubishi Electric & Electronics
Modern Woodmen of America
Motorola
Mutual of Omaha
Nautica
Navair
Naval Undersea Warfare <Center
Navy Civilian Jobs
New York Life
Noah Industries, Inc.
Nordarse & Associates, Inc.
Nortel Networks
Northwestern Mutual Fund
Ocwen Federal Bank
Office of the Chief of Police Boca Raton
Services Department
OMNI Financial Services
Onsite Companies
Orange County Corrections Dept.
Orange County Library System
Orlando Police Department
Orlando Sentinel Communications
Page Private School
Paradyne Corporation
Paychex, Inc.
Payless Shoesource
Peabody Orlando, The
Penske Truck Leasing LP
Picerne Development
Play With a Purpose
Polk County Board of County
Comissioners
Prince Contracting Co., Inc
Professional Service Industries
Progressive Insurance
Randstad

THE central florida
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Raytheon Systems Co.
RDV Sports
Rentway Inc.
Reynolds, Smith, and Hills, Inc.
Ring Rent
Robins Air Force Base
RWD Technologies
SAIC (Science Applications International
Corporation)
Sawtek, Inc.
Seminole County Tax Collector
Sherwin-Williams
Siemens USA
Silicon Valley Group, Inc.
Skilled Services Corp
Software Architects
Square D Company
Stanley Works, Mac Tools Division, The
Staples
State Farm Insurance Companies
Steak n' Shake
Superchips, Inc.
Systems & Electronics, Inc.
T&G Constructors Inc.
T. Rowe Price Investment Svcs.
Target
Tech Source, Inc.
Teksystems
Thyssen Miami Elevator
Tompkins Associates
Triton Network Systems
TRW. Inc.
U.S Department of Veterans Affairs
U.S Secret Service
U.S. Customs Service
UCP Child Development Centers
United Space Alliance
United States Patent and Trademark
Office
Universal Healthcare Staffing
US Army Recruiting
Veritas Software
Vestal & Wiler, CPAs
Walgreens
Wallace
Wal-Mart Distribution
Watson Realty
Wells Fargo Financial
Western Industries
Winn-Dixie
Wittenstein Solutions, Inc.

..

Joining the Sawtek team has long been one of the best decisions engineering graduates could make. Why Sawtek instead of some
gigantic, mega-company? For starters, you won't find yourself lost in a sea of cubicles like you'll find at larger companies_ Next,
you'll love the surroundings - Orlando, Florida, with your .choice of beaches just a short drive away. You'll also like the challenge of
working for a company on the cutting edge of wireless innovation that's driving growth and profits off the charts.
Sawtek produces hundreds of different devices based on surface acoustic wave (SAW) technology at frequencies from 10 MHz to nearly
3 GHz. We build SAWs for a wide range of applications covering many different consumer and commercial products. We've also retained our
ability to create specialized, custom solutions for military and space applications, plus exciting new cutting-edge development programs.
Sawtek was founded in 1979 by a group of Texas Instruments employees. Our strengths include engineering excellence, R&D, design,
development and state-of-the-art manufacturing.
The worldwide expansion of wireless telecommunications systems, broadband access, digital data and many more emerging applications
have resulted in rapid revenue and profit growth for Sawtek. We're looking for talented professionals to join our team.

r/

SAWTEK CORPORATE PROFILE
/ ,

Sawtek is now recognized as the industry leader for high-performance SAW components, SAW-based subsystems and a global leader supplying
wireless handset and infrastructure SAW filters.
Headquartered in Orlando, Florida, Sawtek employs nearly 500 persons in the United States and 275 in Costa Rica. Sawtek's
primary focus is supplying consumer, commercial and infrastructure RF and IF filters in all standard architectures for the
worldwide wireless telecommunications market Sawtek is also a global supplier of custom-designed, high-performance
bandpass filters, oscillators and SAW-based subsystems_
The global expansion of wireless telecommunications and emerging applications such as broadband access, digital
data and video, plus many more have resulted in rapid revenue and profit growth for Sawtek.
If you would like additional information about Sawtek, including current employment opportunities, visit our web site
at http://www.sawtek_com. Interested applicants may send a resume with cover letter indicating the position of
interest to the address below, or by e-mail to mnegrao@sawtek.com, or fax to 407_884.348Z.

Sawtek Inc.
Attn: Human Resources
P.O. Box 609501
Orlando, Florida 32860-9501
mnegrao@sawtek.com

er...... ~....,. B~M/TEK
•l

_
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..... j: INCORPORATED
_

An Equal Opportunity Employer

